SHAIL KUMARI KAUSHAL

             Resume for Marketing/ Communication /Advertising and Branding

Date of Birth:  16th Sep 1979                                                                            
Gender:          Female                                                   
Email- shail2016@yahoo.com                                     
     shaili916@gmail.com                                         
 Mobile- 8007308899 /9689956028                                                                          
                                                                                                 ADDRESS: -
                                                                                                 TYPE-D-T-1, (TAPS 1&2) COLONY,

                                                                                                PO-TAPP, BOISAR – WEST,
                                                                                                DIST-PALGHAR, MAHARASHTRA, 401504

Objective:   
To excel in my area of activity by taking up challenging assignments at the workplace, hone skills by maintaining a learning attitude, contribute to the growth of organization by putting to use my skills, experience and knowledge acquired over time. 

APPLICATION:- 
To,

       HR

                 Respected sir / Madam
                              This is shail kumari kaushal Master in Mass Communication and Journalism from University of Mumbai and Diploma in business management from Welingkar institute wants to join your Organization, hence sending my resume please have a look.

    Thanking You,

Shail kumari kaushal
	UNIVERSITY/BOARD
	SUBJECTS
	year
	%AGE

	Diploma in business management (distance)

 Welingkar institute of management development & research

 (Dader, Mumbai)
	Business management

Semi1-principles of management, Marketing Management, Business communication, consumer buyer behavior, purchasing & material management

Semi 2- HRM, IT management, financial accounting, strategic management, organizational behavior
	2011-2012
	   54%

	Master in Mass Communication & Journalism

University of Mumbai, fort, Mumbai

	Mass communication & Journalism

Sem1-intro to mass communication, media history, constitution & media laws, current affairs, reporting, editing & graphic communication

Sem 2- electronic journalism, film appreciation, media writing, media management & production, Marathi journalism, marketing communication

Sem 3- challenges of 21st century, research methods, sociology of mass communication, media management & production , media laws, marketing & hr management, investigative journalism

Sem IV- dissertation & vi-viva-voice


	2003- 2005
	 59 %

	B.SC (Zoology and Environmental science)

SDSM college-University of Mumbai


	Zoology
 & 
Environmental Science
	 1997-2000
	51%

	All India Senior School Certificate Examination
A.E.C.S Tarapur-Maharashtra State Board Education


	Physics, chemistry, math, Biology, English, Hindi


	1996-97
	52%

	All India Secondary School Examination
AECS Tarapur- CBSE  Delhi Board


	English, Hindi, math, Science, social
	1994-95
	54.8%


EDUCATIONAL QUALIFICATION:
Computer Skill:  DOS, BASIC, FROM TATA INFOTEC- MS OFFICE

                               QUARK XPRESS, ADOBE PHOTOSHOP 

COURSE CURRICULAM PROJECTS: 

1. Made a Documentary Film on Chawls replaced by Highrises (ONE SPACE TWO

    WORLDS)-group project 

2. Done PR for Mumbai University’s Arts and Theatre course-group project

DESSERTATION: WORKING WOMEN (CAREER VS FAMILY)
 Theory, Power point presentation and viva-voice
1) Introduction- Theoretical background

2) Methodology: -Problem, hypothesis, research design, sample size, research questions and data collection
a) Problem: - what are the difficulties faced by married working women while managing both world and what are the obstacles which prevent girls from pursuing their studies and career.
b) Hypothesis: - Impact of family responsibilities on career front, new opportunities and effect of modern family structure

c) Research design: - qualitative research approach is descriptive in nature and random selection of samples including both marries and unmarried women

d) Research questions:- questions are based on theoretical background, different sets of questions prepared for both married and unmarried samples

e) Data collection: - primary data collected through filed work involving interviews and surveys, secondary data through research paper, books, websites, newspapers and magazines

3) Literature:-
a) Women at work: - while men enters and exits exploration during adolescence, If married women experience this stage during mid life for 1st time or may re-enter after child care. Also other family responsibility may decrease productivity in work.
b) Marital status: - Institutions of marriage is considered to be very important in Indian society, soon after or before graduation they are being married following concept of “settle” 

c) Rights and privileges of women in India

d) Maternity benefits Act, 1961: -protection from dismissal during pregnancy, !2 weeks of paid leaves and prevention of women from arduous work during pregnancy

e) Work/family: -Restricted opportunities for public participation due to family responsibilities
f) Role conflict and role overload: - careers is significantly affected by family responsibilities
4) Genesis of thesis
5) Analysis and conclusion: - Girls work because they are keen on perusing their careers but in many cases especially in middle class married women works due to economic necessities.

ACHIEVEMENTS:       Certificate in Rashtra Bhasha Priksha

                                         Certificates in All India Painting 

                                          NCC ‘A’ certificate
EXPERIENCE:                            

                                 1) Two month internship in SAHARA SAMAY NEWS BUREAU MUMBAI 

                                                   (Trainee Reporter- Electronic News gathering and production)  

                                2) Worked for an MNC (millennium organization) as management trainee (basically concept selling) for Child Rights and You Commissions. (Database preparation, presentation, pitching, and client interaction)-5 month

            3) As marketing part worked as Marketing Executive in Megabyte Institute association of Sikkim Manipal University -one month and marketing manager in print media (the new real news) - one month (marketing plan design, communication, visiting corporate, database preparation, ppt, pitching, and client interaction)

Skills- content research and development, power point presentation, sales, knowledge of electronic media, marketing and communication, client interaction, Photoshop, marketing design, media and business, reporting & interviews, quotations and business emails.

     Personal info:-
 Marital status-unmarried
Hobbies-Reading, painting

Language known: English, Hindi& Marathi

Strength:
          • Ability to adjust to the situation.
          • Sense of Responsibility and hard working.

