KARAN MAGO
D 111, Hitkari Farm, Near Kisaan Haat, Andheria Morh, Mehrauli, New Delhi 110030

Contact: 9999109322, 011-32061110; Email: mago.karan7@gmail.com, caran_hulk@yahoo.com



ASPIRING MARKETING / RETAIL MANAGEMENT PROFESSIONAL

Market Research & Analysis ♦ Negotiation & Logistics ♦ Vendors Management ♦ Budgets & Costs Management ♦ Planning & Coordination ♦ Client Servicing ♦ Finance & Accounting ♦ Risk Assessment ♦ Strategic Management and Planning ♦


PROFILE AND STRENGTHS

· Backed by strong academic credentials: PGDM (Retail Marketing) as well as BBA (International Business); targeting assignments in the field of marketing/procurement/logistics; possess zeal to make a mark in the Industry and to further company’s objectives and goals within timelines

· Proactive and result oriented professional with knowledge of various facets of Brand Promotional Activities, Market Analysis, Channel Sales & Distribution & Relationship Management

· Pivotal in strategy development and implementation to attain predetermined targets with Brand Promotions, optimal realization, territory expansion, consolidation of market presence, market share, positioning, penetration and brand equity.

· Possess keen business acumen in analyzing & understanding business requirements, customer-value maximization and developing new business processes & revenue streams. 

· Proficient in managing multiple tasks and meeting deadlines along with the ability to garner information from requisite sources; possess creativity along with the insight to conceptualize the situations/ matters

· Adept in mapping customer requirements and implementing strategies to achieve client satisfaction, tracking market dynamics and initiating reinforcements to neutralize competitors' moves



CAREER GLIMPSE
POWER2SME (BEBB INDIA PVT. LTD.)                                                                               MAY’15- PRESENT

Associate (PRODUCT & TECHNOLOGY)

· Managing the Clients attached with organisation.

· Updating the Clients with changing price of Raw materials.

· Meeting with New Clients on a weekly basis, providing them new services beyond basic stock.

· Creating a common platform/marketplace for SME’s where they can buy and sell at the same time.

· Making new strategies for our privileged clients.

· Working out with the service providers and other departments in order make services efficient and on time delivery.

· Increasing Business for the organisation.

KAPSONS FASHIONS PVT. LTD.                                                                                                NOVEMBER’12-JUNE’13   

Assistant Store Manager
· Responsible for managing company store in Karnal, with several new international brands like GANT, TOMMY HILFIGER, BENETTON, LEVIS, VEROMODA, and many more like this.
· Providing daily sales report & analysis to parent company.

· Applying new strategies to improve sales in small city like Karnal with different demographic culture than metros.

· Single sales bill of up to Rs. 80,000 created by my sales team by introducing new sales strategies.

· Leading a sales team of 30+ employees in most efficient manner.

· Handling tasks like HR, MARKETING, SALES, STORE OPERATIONS, PROMOTIONS, MARKET ANALYSIS, and INVENTORY.
· Promoted to the rank of ASM from Management Trainee, in a very short span due to my outstanding results.

· Responsible for handling customer issues, staff disputes, stock issues, store related issues.

· Handling issues related to rival stores in same market offering better & cheap services.
EVALUESERVE LTD                                                                                                                                          MAY’08-MAY’10
Business Analyst

· Responsible for handling carrying out research and data collection; conducting analysis to determine client’s technical and strategic needs.

· Gathered and defined business requirements while managing the risks to improve business processes, thereby contributing to enterprise architecture development from a business needs point of view through business analysis and map processes. 

· Responsible for analyzing the business needs of the clients & stakeholders to help identify business problems & propose solutions. Understand business problems & opportunities in the context of the requirements & recommend solutions that enable the organization to achieve its goals.

· Generated business from various sources for the company while establishing healthy business relations with clients & external associates for securing repeat business & long term customer loyalty and worked towards solving their queries and complaints, if any, efficiently

· Assisted clients in searching partners for their business by analyzing market conditions.

· Responsible for client management and project management and day-to-day operations for all projects assigned.

· Studied & assessed the Market scenario of the entire spectrum; prepared & evaluated Proposals pertaining to almost all facets of the industry, as per the management guidelines.

· Involved in documenting reports, kept a track of market trends, and responsible for managing and mentoring ten high skilled market research analysts.

· Responsible for delivering presentations, developing proposals and pitching for assignments to enhance the Business through attracting new clients for the consulting assignments.



ACADEMIA
Post Graduate Diploma in Management (Retail Marketing), 2012

K.J. SOMAIYA INSTITUTE OF MANAGEMENT STUDIES & RESEARCH-MUMBAI, 63.75%

BBA (International Business), 2008

Manipal University, 70.25%

12th, 2005

CBSE, 59.16%
Well versed with MS Office, Windows & Internet Application

INTERNSHIP

Organization: Escorts AMG, Faridabad

Title: Vendor Rating & Vendor Rationalization

Duration: 2 months

Synopsis: Prepared a report on listed vendors and evaluating them on basis of suitable parameters.

Organization: Export house-“The Couturiers”, Chattarpur, New Delhi

Duration: 2 months

Synopsis: Assisted administrator in export documentation procedures.



ACADEMIC PROJECTS
Organization: Big Bazaar
Title: Analysis of consumer behaviour towards E-tailing at big bazaar. (Report based on online survey & primary research of customer data)

Organization: Audec Transducers Limited (speaker manufacturers)

Title: Analyzing the prime clients located in Mumbai region and reporting to dealing manufacturer



EXTRA CURRICULAR ACTIVITIES
· Participated in a promotional campaign for my alma mater Skyline Business School

· Participated in a charity event MAHAMANDI organized by NITIE Mumbai

· Participated in IMC CONCLAVE held at KJ Somaiya annual marketing event.

· Participated in 49th Annual All India General Knowledge Test conducted by United Schools Organization of India- member of UNESCO



PERSONAL DOSSIER
Date of Birth: 16th May 1987;

Languages Known: English, Hindi, Punjabi (beginner), German (Basic);

References: Available on request

